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The Devon & Cornwall Police brand is much more than our logo, strapline and 
business card formats. Our brand is the result of many different factors that create 
an overall impression of Devon & Cornwall Police in people’s minds. Our corporate 
image is the way that people think and feel when they hear the name ‘Devon & 
Cornwall Police’. 

Our values form the cornerstone of our brand:

• Honesty 

• Integrity

• Fairness and respect

• Trust

• Courage

These values should guide our behaviour and the way in which we communicate. 
Every contact we have with a member of the public can have a positive or negative 
impact on our brand.

As we work towards improving the service we deliver, it is important to refine our 
identity and brand promise to those who might use our services.

1.0   Introduction

1.1   Corporate identity

Our corporate identity is a sensory experience conveyed by our logo, buildings, 
name, strapline, uniform, etc. and conveys subliminal messages to the public about 
who we are and what we do.

Everything that is branded Devon & Cornwall Police can create an impression 
on our communities. Therefore, having a level of quality and consistency in our 
corporate identity is important to maintaining our professional reputation and 
instilling confidence in our communities. Our corporate identity can influence our 
corporate image.

We are all guardians of Devon & Cornwall Police’s corporate identity and we all 
have a responsibility to ensure that it is applied correctly and consistently.

The purpose of this guide is to provide guidance and assistance when 
commissioning or producing communication materials for Devon & Cornwall Police 
across all media, including all forms of print and digital delivery.
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1.2   What’s new?

As well as a new visual identity, we have been re-branded as Devon & Cornwall 
Police, from Devon & Cornwall Constabulary.

We are not legally changing from ‘constabulary’ but we are using ‘police’ wherever 
possible to make it easier for people to access our services – for example, when 
searching the internet or looking in a phone book – and to make it easier for the 
general public to understand who we are and what we do.

1.3   Why change our identity and name?

• We need to present a modern and relevant visual identity to the public and 
our stakeholders to reflect the modern policing service that we all strive to 
deliver.

• Research has indicated that four out of five people search for us on the 
web under the name ‘police’ rather than ‘constabulary’. 

• Despite being called ‘Devon & Cornwall Constabulary’ the media most 
frequently refer to us as ‘Devon & Cornwall Police’.

• All our vehicles and uniforms already carry the word ‘police’. 

• ‘Police’ is easier to understand for international visitors and some diverse 
communities.

• Employees are known as ‘police’ officers, ‘police’ community support 
officers, and ‘police’ staff.

1.4   When does this start and what about the cost?

This is being implemented as a rolling change when new materials, forms, adverts, 
communication tools or buildings, etc. are produced. There are no cost implications 
to the re-branding. 

Anything currently displaying our former corporate identity should be changed as 
and when replacements are required for other purposes or when existing supplies 
of stationery, etc. are exhausted.
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The new logo comprises three elements – our crest, our name ‘Devon & Cornwall 
Police’ and our strapline ‘Building safer communities together’.

The arrangement, spacing and positioning of the three logo elements should never 
be altered. 

All three elements of the logo must be used at all times; the crest must never 
appear without the other two elements. (Exceptions – see 2.3)

The preferred version of the Devon & Cornwall Police logo is shown below:

If the Devon & Cornwall Police logo is used on our blue background the text must 
be white, as shown below.

Other acceptable colours –

Black or single colour. Only to be used when colour is unavailable.

2.0   Logo
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2.1   Exclusion zone

It is important that a ‘clear space’ is always maintained to ensure the Devon & 
Cornwall Police logo is given prominence and can be seen clearly. The ‘exclusion 
zone’ is illustrated here:

40mm minimum width

2.2   Minimum size

To ensure legibility at all times, it is important that the logo is never reproduced 
smaller than the minimum size shown here:

The width of the logo should never go below 40mm.

The exception to this minimum sizing is on branded merchandise, for example, on 
pens or pencils. 

See section 11.2 for more information.
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2.3   Incorrect use of our logo

The logo must not be manipulated or modified in any way, including:

• Adding a strapline to any version of the logo

• Adding any outlines or borders to the logo

• Changing or altering any or all of the logo colours

• Altering the size or spacing of any of the logo elements

• Stretching, contracting or distorting the logo in any way

The one exception is on very small branded merchandise, for example, pens 
or pencils, whereby reducing the logo to such a size would not be accessible 
to those with visual impairments. If you believe you have an exceptional 
circumstance, please contact the external communications manager.

If you require branded merchandise for event purposes please contact the PR 
and events team who will be able to purchase this merchandise for you with the 
correct branding.

Correct Devon & Cornwall Police logo

Do not split the logo into individual components

Do not distort the logo

Do not redraw any part of the logo
PCC
Office of the Police and 
Crime Commissioner
Devon and Cornwall
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2.4   Positioning of our logo

2.4.1   Print

Our logo should always be positioned at the top right-hand corner of a printed page if possible.
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Credit card sized leaflets/Z-cards/bluetooth messaging

Due to the small size of these media, the Devon & Cornwall Police logo should 
be positioned centrally on the page.

www.devon-cornwall.police.uk

Full name
Rank/title

Devon & Cornwall Police
Middlemoor  Exeter

Devon  EX2 7HQ

Tel  01392 452011

 Email: paula.faulkner@devonandcornwall.pnn.police.uk

Our ref: COG/126/NOV/2011
Your ref: XXPP/3214

Mr A. Smith
2Brook Cottages
Rivermead Road
Anytown
Devon ABC 123

15th November 2011

Dear Mr Smith

Two quite angst-ridden dogs bought umpteen silly bureaux, yet two angst-ridden 
chrysanthemums noisily sacrificed the obese subway, however umpteen televisions 
grew up.

Televisions gossips almost cleverly, although umpteen very bourgeois elephants 
annoyingly untanglesone extremely speedy television. Five bureaux perused the 
mostly angst-ridden ticket, and purple elephants laughed. One quixotic television 
perused lampstands, however five pawnbrokers ran away,and chrysanthemums kisses 
the sheep. Minnesota untangles umpteen wart hogs. Five purple trailersmarries 
Mercury, because one bourgeois chrysanthemum gossips. Five cats easily abused 
umpteen partly schizophrenic mats, and two mostly obese pawnbrokers towed the 
wart hogs, however two bureaux kisses five fountains. 

Subways towed five purple Macintoshes. Two bourgeois dogs comfortably fights 
five extremelyschizophrenic trailers, even though Phil grew up. Two subways partly 
quickly tastes one veryprogressive Klingon, although five mostly quixotic mats kisses 
two silly pawnbrokers.

Yours Sincerely

Full name
Rank/title

Credit card sized leaflet

2.4.2 Using our logo on the internet

Guidelines for the use of our logo on the internet are the same as those for printed 
literature except for the following:

• Our crest and text beside it should never feature smaller than 310px and 
should always be placed at the top left of the page.

• The full colour version of the logo should be used at all times.

• Where the logo appears on any background other than white, there should 
be a white halo around the whole to avoid colour clash. The thickness of 
the halo should be 2% of the overall logo width.

• There should always be a gap, or exclusion zone of roughly 10% of the 
crest’s height around the crest to prevent interference from other elements.

• Pixel values should be used in favour of millimetre measurements. The crest 
should never feature alone.

Exceptions to this positioning are:

Certificates, PowerPoint presentation slides, business cards, exhibition banners, 
letters, faxes and our website. 

Contact the police
999 Emergency
Where life is threatened, people are injured, 
offenders are nearby or if immediate action  
is required with an urgent response

101 Non-emergency
If a crime has already happened, to give 
information about a crime or to speak to  
your local officer

101@devonandcornwall.pnn.police.uk

www.devon-cornwall.police.uk

Devon and Cornwall Police have 
dedicated domestic abuse officers 
to support you and give advice. 
To contact your local officer please call 101.

Find out more about domestic abuse at 
facebook.com/Is.this.love.fb

Did you know that?
•	 In Devon and Cornwall 56% 
 of domestic violence 
 incidents involve alcohol 
 and/or drugs

•	 One in four women and 
 one in six men are affected 
 by domestic abuse at some 
 point during their lifetime

•	 Research shows that on 
 average a victim will suffer 35 
 attacks before seeking help

Supported by Addaction, Devon and Cornwall 
Police, ADVA, Devon County Council,
Cornwall Community Safety Partnership, 
Plymouth Domestic Abuse Partnership 
and Safer Communities Torbay.

Help and supportAbuse in a relationship can 
happen to anyone.

If someone tries to control you, hurt you 
or force you to do things you don’t want to – 
that is abuse.

If you are unhappy or frightened about the 
way someone close to you treats you, 
help is available.

Does your partner:

• Act in ways that scare you?

• Put you down or criticise you?

• Act jealous or possessive?

• Try to control where you go, what you do 
 and who you see?

• Blame you for the hurtful things 
 they say and do?

• Try to force you to have sex?

• Hit, slap, push or kick you?

If you’ve answered yes to even one of these, 
you may be in an abusive relationship.

Help and support is available.

National
24 Hour Domestic Abuse Helpline 
0808 2000 247

Victim Support 
0845 056 7999

For more information about alcohol 
go to www.drinkaware.co.uk

Cornwall
Women’s Refuge Trust (24hr)
01872 225629 

West Cornwall Women’s Aid
01736 367539

Women’s Support Network
01208 79992

Cornwall Drug and Alcohol Service 
01872 263001

Devon
Devon Domestic Violence 
and Abuse Helpline
0345 155 1074

Devon Alcohol Service 
08451 302605 
alcoholreferraldevon@addaction.org.uk

Torbay
Domestic Abuse Support Service 
(DASS) 01803 217614

Torbay Refuge 
01803 524594

Plymouth
Plymouth Domestic Abuse Service 
01752 252033

Plymouth Refuge 
01752 562286
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The use of logos to represent sub-brands such as a department or operation is 
discouraged.  

Sub-brands and associated logos should never appear externally. The only 
exceptions are:

• “Have your say”

• yrspace

• jnrspace

National logos may be used externally where they exist for national campaigns; 
these logos should be positioned in the bottom left corner of the printed or digital 
image.  

No other logos should be created without the permission of the external 
communications manager. There should be no need to create a new logo for 
a campaign, operation or initiative. Words, colours and images can all be used 
instead to give a campaign it’s own identity and message.

3.0   Sub-branding
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When Devon & Cornwall Police is working in partnership with another 
organisation, these co-branding guidelines should be followed by external 
designers as well as our own designers. 

Examples of co-brands might be statutory partners like the local authority or 
health service, Devon & Cornwall Police Authority, the Association of Chief 
Police Officers, or commercial partners such as local businesses or charities.

In every instance of co-branding where production of materials is being 
handled by the co-brand partner agency, our logo must be supplied as original 
electronic artwork to avoid distortion or degradation of quality. Please contact 
the reprographics unit to do this for you to ensure the correct file size and 
quality is supplied.

Under no circumstances should our logo be scanned, copied or otherwise 
recreated.

Consider the nature of the partnership before co-branding. Specific branding 
guidance on four different types of partnership follows:

4.0   Co-branding

4.1   Police-led partnership

If it is a police-led initiative or message, for example, if the public would expect 
the police to be the primary agency dealing with this issue, then guidance on 
positioning of our logo in section 2 should be adhered to.

If our logo is positioned bottom right a partner logo should be positioned in the 
bottom left corner and sized at least 80% smaller than our logo.

Anybody who has any knowledge or details of kim’s 
whereabouts are asked to contact the police on 08452 
777444 and quote log number 319 17/4/10.
 
Alternatively call Crimestoppers quoting the log number. 
All calls will be treated with strict confidence. 

MISSING PERSON
KIM MCRAE has been missing from her home 
in Totnes since Thursday 15th April 2010.  
Police are appealing for Kim to contact them to 
confirm that she is safe and well.

Kim is described as a 
white female, aged 45 
years. She has facial 
piercings, writing tatttos 
on her neck and was last 
seen with cropped dyed-
blonde hair, which she 
now may have shaved off.
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4.3   Secondary partner

If Devon & Cornwall Police is supporting a piece of communication owned by 
another organisation, care should be taken to ensure that these guidelines on logo 
size, exclusion zone and background colour are followed.

4.4   Sponsorship

When organisations contribute sponsorship funding to Devon & Cornwall Police 
they will often request a certain level of recognition or acknowledgment. If an 
organisation is sponsoring a Devon & Cornwall Police activity, care must be taken 
to ensure the logos are positioned correctly as per these guidelines.

Please note that the Devon & Cornwall Police external communications manager 
must authorise and approve sponsorship requests to ensure they are not 
detrimental to the Devon & Cornwall Police brand.

4.2   Equal stakes partnership

If both organisations have an equal stake in the partnership, then our logo and the 
partner logo should be sized equally.

“Have your say” gives you the opportunity to tell us about 
concerns that matter to you in your neighbourhood.

Please come along to our next street briefing and “Have your say”:

Your local “Have your say” team are keen to gather this 
information and want to take action to tackle your concerns.
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It is important that all of our communications are inclusive and accessible to 
everyone, adhering to disability and discrimination legislation.

The following tips should be considered:

5.1   Text

• Font that is smaller than 12 point in size can be difficult to read.

• Align text to the left – don’t centre or justify text.

• Avoid underlining, using italics or writing whole sentences in capital letters.

• Do not use shading unless it is really necessary.

• Break up large blocks of text with space or bullet points.

• Avoid printing text over photographs or illustrations as this can be very 
difficult to read.

• Try to use diagrams when you have a lot of information to convey.

Further advice on writing style for all audiences can be found in the force writing 
guide.

5.2   Images

• Use images that are crisp and clear.

• Try to print images in as high a resolution as possible. Using a lower 
resolution can mean that images become pixelated when magnified. A 
minimum of 300dpi should be used when possible for printed material.

5.3   Colour, tone and contrast

• Ensure there is good colour contrast so that people with colour vision issues 
are able to identify parts of the image easily.

• Make sure there is a clear contrast between the text and images on the 
page and the background colour.

• Ensure there is good tonal contrast; using dark colours against light colours 
will enable features within an image to be identified easily. Black and white 
gives the best possible contrast.

• Avoid using colours which are similar in lightness or darkness next to one 
another, even if they differ in colour, for example light green and light red, 
as some people with low vision or colour vision issues may not be able to 
tell the difference between these colours.

• Avoid using achromatic colours (black, white, grey) against colours of 
similar lightness or darkness, for example, dark grey against black.

• An inability to distinguish between red and green is one of the most 
common problems with colour recognition.

5.4   Language

• At the beginning of a project, consider whether it’s necessary to produce 
materials in different languages.

5.0   Accessibility
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Preferred fonts are:

• Frutiger

• Arial

• Sans-serif

• Helvetica

• Univers

6.0   Fonts

Using the right images can enrich the messages we are communicating. If using 
images of people, try to avoid using posed portraits. Use images of people that are 
candid, but natural. 

Signed model release forms must be received before images are used anywhere (in 
print or online). Please contact the force photographic unit for model release forms 
and for more information. 

It is essential that police officers and PCSOs are shown patrolling single-crewed 
rather than in pairs.

Officers and PCSOs should always be pictured in correct uniform for the 
circumstances pictured. For example, if a police officer is pictured outdoors they 
should be photographed wearing the correct hat. See our uniform section for 
more information.

Be careful with the use of montages as they can look cluttered, take the focus 
away from the message and the images within them can date quickly.

Please read the accessibility section for further guidance on images.

7.1   Acceptable image formats for print

• TIFF

• Raw

• JPEG

• EPS

• PSD

• Hard print copy

• Negatives

• PDF

All images must be a minimum resolution of 300dpi for printing.

7.0   Images
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7.2   Technical guidelines for use of images on the internet

Images are usually bigger in file size than text so it is imperative that they are 
chosen carefully and used in moderation.

Make sure that all images have ‘ALT’ description tags assigned to them for 
accessibility reasons. ‘ALT’ tag text must be clear, descriptive and meaningful.

The following technical guidelines apply to using and managing graphics:

• JPEGs and GIFs are the recommended formats. The PNG format is not yet 
readily supported across all platforms, so avoid it where possible.

• Images that use a limited palette should be GIFs.

• A single image should not be larger than 30kb. If you use larger images 
warn the user and display the file size – use a thumbnail image for 
reference.

• Height and width dimensions must be included in image tags. Use CSS for 
positioning images and text. Don’t use transparent spacer GIFs or border 
parameters.

• Images that include text must include an HTML text alternative.

• If using a small font on an image, make sure the anti-aliasing is turned off 
to avoid blurred text.

7.3   Photo styles 

When commissioning photos please request them in both landscape and portrait 
formats where possible. Request them in colour and with maximum resolution 
without any post-production effects – unless specified otherwise.

When planning shots, be aware of the target audience for the image and how and 
where the image is going to be used.

On the following pages you will find photographic guidance for you to use as a 
quick reference tool when preparing for a photo shoot.
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Portraits 

Standard head and shoulders shot.
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Action 

Dynamic – portraying movement; showing activity, perhaps through blurred background of parts of the subject or by freezing fast action.
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Still life

Usually this would be studio-based photography of inanimate objects, brought to life with macro close-ups and by using lighting effects.

Corporate Communications Department photo style sheets
These genres, styles and examples have been devised to help us better communicate our requirements to FPU when requesting work. The intention is 
for FPU to use them as a quick reference guide when preparing for a shoot. Where possible, we’d like photos in both landscape and portrait formats 
please, in colour and with maximum resolution without any post production effects – unless specified otherwise.

Action

Still life

Candid 

Events

Press style

Locations

Bespoke 
creatives

Genre Style guidance Example 

Standard head and shoulders; subject looking into the 
lens; no shadows; long lens; background blurred.

Dynamic – portraying movement; showing activity,
perhaps through blurred background of parts of the 
subject or by freezing fast action.

Usually this would be studio-based photography of 
inanimate objects, brought to life with macro close-ups 
and by using lighting effects.

The photographing of ‘live events’ such as the  Senior 
Managers’ Seminar or the county shows where no 
pre-determined brief can be given. 

Trying to capture the essence of the event as it’s taking 
place without doing ‘set-up’ shots.

Normally these would be staged shots, tailored to
individual press launches. Most will usually be used for 
Billboard or to send out to press who cannot attend. 
Picture should attempt to summarise the gist of the story 
wherever possible. Avoid group shots. Names of subjects 
to be recorded please.

Places, landmarks, aerials, usually in landscape format. 
Use of filters to enhance skies would be an advantage.

Individually-tailored shots that don’t fall into the other 
genres – or can be a combination of other styles and 
genres. An example of this could be the Xmas card 2005 
or the stress ‘snapped pencil’.

Naturalistic (at work or doing an activity); showing com-
munication between the subjects (if required); ‘clean’ en-
vironment - minimize external factors that may interfere 
with the image. Use of different angles and perspectives 
to bring life to a mundane subject.

 

Portraits
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Candid

Naturalistic (at work or doing an activity); showing communication between the subjects (if required); ‘clean’ environment – minimise external factors that may interfere 
with the image. Use of different angles and perspectives to bring the subject to life.
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Bespoke creatives

Individually-tailored shots that don’t fall into the other genres – or can be a combination of other styles and genres.
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Locations

Places, landmarks, aerial views, usually in landscape format. Use of filters to enhance skies would be an advantage.
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Press style

Normally these would be staged shots, tailored to individual press launches.

The picture should attempt to summarise the gist of the story wherever possible. 
Avoid group shots. Names of subjects to be recorded please.

Events

Capture the essence of the event as it’s taking place without doing ‘set-up’ 
shots.
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A new electronic letterhead template is available from reprographics. The 
templates should be used at all times to make sure we present ourselves in a 
consistent professional manner.

Please start to use the new letterhead, business cards and compliment slips when 
existing stocks are depleted.

Letterhead – A4 (210 x 297mm)

Compliment slip – (210 x 99mm)

Business card – (85 x 55mm)

8.0   Stationery
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To ensure consistency a series of new Microsoft PowerPoint templates have been 
developed for a variety of purposes. These can be found on our intranet.
 
It is impossible to take into consideration every possible type of presentation 
or the type of information to be presented (including charts, tables, diagrams, 
photographs, etc) but as a general rule the following guides should be observed 
with regard to overall style:

•  Minimum font size is 32pt Arial 

•  Maximum of five bullets per slide 

•  Maximum six words per bullet point 

•  Images are worth a thousand words 

•  Check visual requirements of your audience 

Our mission 

Building safer 

communities together 

Heading 

•  Insert bullet points  

•  Minimum font size is 32pt Arial 

Heading no smaller than 48pt 

•  Minimum font size is 32pt Arial 

9.0   PowerPoint presentations

9.1   Logo

• The logo should always appear on the first slide.

9.2   Use of fonts in PowerPoint

• Arial or Verdana font must always be used. Other fonts should NEVER be 
used, even when trying to highlight a particular word or phrase or infer 
additional meaning.

• Text highlighting should only be achieved through the use of bold or italic 
text.

• Underlining should NEVER be used.

• Font sizes should be as indicated on the template. 

• Avoid too much text on an individual slide, resulting in a reduction in text 
size.

• The title should be as brief as possible.

• Text should be left aligned.

• Use of colours other than dark blue for the text on a white background or 
white text on a blue background should be avoided. 

• Bright yellow, green or red cause legibility issues for people with reading 
or colour recognition difficulties.
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9.3   Use of images in PowerPoint

• Use images that are relevant to the needs of your audience. If you are 
selecting a range of photos stay consistent in style and tone. Using the 
right images can enrich the messages we are communicating. 

• Never use Clip Art or cartoons as they look tacky and unprofessional.

• Do not use a background image as it can make text difficult to read.

9.4   Use of effects in PowerPoint

• Use of gimmicky sound and visual effects or transitions should be 
avoided.

• Where specific additional multimedia capabilities (e.g. embedded video, 
flash animation, etc) are required, please contact the digital media team 
to discuss your requirements.

Please go to section 2.4.2 for information on 
the use of our logo on the internet or other 
forms of digital media.

For full brand guidelines relating to the design 
and construction of external and internal 
websites, please refer to ‘Devon & Cornwall 
Police web branding guidelines’ which can be 
obtained from the digital media team.

10.0   Digital media
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11.1   Event materials

It is crucial to maintain consistency and continuity across all media channels 
if we are to build trust and credibility. That is why our event stand materials 
and our external posters should be as consistent as possible across all 
communications vehicles.

• Our logo should be displayed on all conference and event materials.

• Text should follow these corporate guidelines.

11.0   Event materials and merchandise

11.2   Merchandise

Our corporate communications department can supply and advise you on the 
creation of approved Devon & Cornwall Police merchandise.

Think carefully about what you are going to produce, whether it is appropriate 
for the audience and a good use of taxpayers’ money. 

For further information, please contact the Public relations team.
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The way we look and present ourselves can impact on people’s perception of 
the Devon & Cornwall Police brand. It is your responsibility to look smart and 
professional at all times – remember first impressions count!

Wearing correct standards of dress will maximise your safety by ensuring that 
you are wearing your body armour and personal protection equipment in the 
best way.

Police uniforms should never be used for purposes other than work; loaning 
your uniform to a friend for a fancy dress party is a criminal offence. If a police 
uniform is to be used at an event, for example, for young people to try on, 
please ensure the uniform does not leave the event stand.

If you’re not sure what uniform to wear and when, please read the summary 
guidance below. For full details read policy D119.

12.0   Uniforms

12.1   Police community support officers

Operational:

• Wicking shirts 

• Body armour

• Hat

• Fleece (optional, however the mid-layer fleece should never be worn 
without the outer fleece)

• Trousers or skirt

Non-operational and ceremonial:

• White shirts and ties should be worn for non-operational and ceremonial 
duties

• Hats should always be worn when outdoors and not when indoors

• Trousers or skirt
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12.2   Police officers

Operational:

• Wicking shirts 

• Body armour (shouldn’t be worn over the high-visibility jacket)

• Hat/helmet 

• Fleece (optional, however the mid-layer fleece should never be worn 
without the outer fleece) 

• Trousers or skirt

• High-visibility jacket (when wet, dark, when on busy roads or at football 
matches); when this is worn the high vis equipment vest should also be 
worn over the top

• Waterproof clothing (when required)

Non-operational and ceremonial:

• White shirts and ties should be worn for non-operational and ceremonial 
duties

• Hats/helmets/caps should always be worn when outdoors and not when 
indoors

• Tunic for ceremonial duties

• Trousers or skirt

Attending court:

• Operational uniform should be worn

12.3   Non-uniformed staff 

Should wear smart business clothing. The only exception will be when the 
operational business need dictates more casual clothing.
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520mm (minimum size)

Devon and Cornwall Police do not endorse any third party sponsors of this vehicle

330mm (minimum size)

Devon and Cornwall Police do not endorse any third party sponsors of this vehicle

Supported by:

Sponsor’s
logo here

500mm (minimum size) 380mm (minimum size)

Vehicles are a very visible item of our corporate identity. It is important that they 
are branded correctly to help people identify our service.

Any unauthorised graphics found on Devon & Cornwall Police vehicles will be 
removed. You may also incur the cost of returning the vehicle to the way it 
should look.

We have three categories of vehicle:

13.1   Enforcement vehicles (response cars and beat cars)
• Placement – our logo should be placed on the rear sides of the vehicle.

• Minimum logo size – 500mm.

13.0   Vehicles

13.2   Non-enforcement vehicles 

• Placement – our logo should be centred on the front driver and passenger 
door panels.

• All logos should sit clearly on the background colour and not appear 
within a white box.

• Minimum logo size – 520mm.
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13.3   Sponsorship vehicles

• Placement – our logo should be centred on the front driver and passenger 
door panels of the vehicle.

• All logos should sit clearly on the background colour and not appear within a 
white box.

• Minimum logo size is 520mm.

• Transport services department can arrange production on approved 
materials.

• If in doubt, advice is available from transport services vehicle engineering 
section.

• When a vehicle is to be used by non Devon & Cornwall Police staff our logo 
should not be used.

• All sponsorship requests must be approved by the external communications 
manager.

• Our sponsor’s logo can only appear on the rear side doors of the vehicle and 
must be accompanied by the words ‘supported by’. 

• Sponsors are not permitted to include their telephone numbers or website 
addresses within the space allowed. 

• The size of the sponsor’s logo should not be larger than the Devon & 
Cornwall Police logo. 

• Needs small text underneath our logo to read ‘Devon & Cornwall Police do 
not endorse any third party sponsors of this vehicle’.

520mm (minimum size)

Devon and Cornwall Police do not endorse any third party sponsors of this vehicle

330mm (minimum size)

Devon and Cornwall Police do not endorse any third party sponsors of this vehicle

Supported by:

Sponsor’s
logo here

190mm (minimum size)

13.4   Motorcycles

• Minimum logo size – 190mm.

For more information, please contact the transport services department.
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14.0   Estates

All of our buildings provide an opportunity to show the public how professional 
we are.

Buildings that are visible to the public can be segmented into four different 
categories relating to their use, with suggested minimum signage and branding 
requirements for each type.

Category Station type Locations

Category 
one 
stations

Large stations that are open 
to the public with custody 
facilities

Barnstaple, Camborne, Charles 
Cross, Exeter Heavitree Rd, 
Launceston, Newquay, Torquay

Category 
two 
stations

Stations without custody 
facilities or ‘shop fronts’ 
located in towns that are 
open to members of the 
public

Bude, Crownhill, Exmouth, 
Falmouth, Honiton, Isles of Scilly, 
Liskeard, Tiverton Lowman House, 
Newton Abbot, Okehampton, 
Penzance, St Austell, Totnes, Truro 
(Lemon St)

Category 
three 
stations

Police offices located in 
partner organisations that 
are open to the public

Bodmin (Shire House)

Category Station type Locations

Category 
four 
stations

Stations, operational 
policing hubs or station 
enquiry offices that are 
closed to members of the 
public effective April 2010, 
(and are not covert)

Ashburton, Axminster, Bideford, 
Bodmin (Tollgate Rd), Braunton, 
Brixham (Reabarn Close), Brixham 
(Town Hall), Callington, Camelford, 
Chudleigh, Combe Martin, 
Crediton, Cullompton, Dartmouth, 
Dawlish, Exeter Middlemoor, Hayle, 
Helston, Holsworthy, Ilfracombe, 
Ivybridge, Kingsbridge, Looe, 
Lynton, Ottery St Mary, Paignton, 
Perranporth, Plympton, Plymstock, 
Redruth, St Ives, Saltash, Seaton, 
Sidmouth, South Brent, South 
Molton, Tavistock, Teignmouth 
Carlton Place, Teignmouth 
Wellington St, Tiverton, Torpoint, 
Torrington, Tregony, Truro (Tregolls 
Rd), Wadebridge, Woolacombe 
(town hall)

Guidelines for category three offices located in partnership with other agencies 
will need to be considered on a bespoke basis through consultation with the 
corporate communications department.
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14.1   External signage

External signage on our buildings that are visible to the public is very important. 
It is often the first thing that people see when arriving to access our services.

All signs should comply with the Disability Discrimination Act (DDA).

14.1.1   Language on our buildings 

In accordance with our communication principle to be accessible we should 
consider the language used on our buildings that are visible to the public. Please 
consider the following recommendations:

• Front offices/enquiry offices should be named ‘Public reception’ which is a 
more customer-focused reflection of their core function.

• Receptions areas in operational hub stations should be named just 
‘Reception’.

14.1.2   Local flexibility

There are three types of external signage:

• Station identification – used to identify the building as a police station or 
Devon & Cornwall Police building.

• Directional – used to direct the public to and around the outside of the 
building.

• Informative – used to provide the public with information.

Signage will vary from one property to the next depending on the architectural 
style of the building or planning constraints. To allow for flexibility there are a 
number of signage options for you to choose from on the following pages.

If you have any queries please contact the external communications manager.
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14.1.3   Station identification signage

STN002a

A landscape sign could be located on 
the station grounds to be seen by road 
users and pedestrians.

Desirability: at category one and 
category two stations if appropriate to 
the location.

Police station 

Face a £5000 fine if caught buying
or selling alcohol to under 18’s

STOP!
BUYING ALCOHOL FOR UNDER 18’S

IS AGAINST THE LAW

SAMPLE
 P

OSTE
R

Police station

Police station 
Access by appointment only

STN001

An A1 double-sided branded poster case could be 
placed outside stations near the roadside; these 
present a permanent free communications mechanism 
in which key messages and seasonal campaigns could 
be displayed and changed on a timely basis.

Desirability: at category one stations. This would be 
desirable at only a few category two stations that are 
located with a high pedestrian/traffic footfall.

STN002b

A landscape sign could be located on 
the station grounds to be seen by road 
users and pedestrians.

Desirability: at category four stations if 
appropriate to the location.
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FLG001

A flagstaff and flag could be located on a site where the flag is clearly visible to 
the public but out of reach of vandalism.

Desirability: desirable if the station is a strategic operational hub and has 
extensive grounds.

TLT001

Blue lamps or a modern blue lighting effect could be used to subliminally 
communicate police branding.

Desirability: blue lamps are desirable at category one and category two stations if 
the building is of traditional design. A modern blue lighting effect is desirable at 
category one and category two stations if the building is architecturally modern.

Police

STN003a

A large sign could be placed above or to the right of the station entrance with 
the police station name.

Desirability: at category one and category two stations if there is no landscape 
roadside sign. If there is a landscape roadside sign, it is still desirable if 
appropriate to the station.

Police station 

STN003b

A large sign could be placed above or to the right of the station entrance with 
the police station name.

Desirability: at category four stations if there is no landscape roadside sign. If 
there is a landscape roadside sign, it is still desirable if appropriate to the station.

Police station 
Access by appointment only
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14.1.4   Directional signage

EXT007

Desirability: at category one and two buildings.

EXT008

Desirability: at category four buildings.

Public reception

EXT003

Visitor car park Visitor car park Visitor car park

Desirability: at all buildings.

EXT005EXT004

No public access

EXT002a

Desirability: if appropriate to building.

Disabled parking

EXT006

Desirability: at all buildings.

No public access

Please access building 
via front entrance

EXT002b

Desirability: if appropriate to building.Reception

Parking for police
station visitors only

All other vehicles will be 
clamped and towed away

EXT001

Desirability: if appropriate to station.
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ReceptionReception Reception

EXT012

Desirability: if appropriate to building.

EXT014EXT013

Disabled access Disabled access Disabled access

EXT009

Desirability: at all buildings.

EXT011EXT010

14.1.5   Informative signage

LO001

Locality maps in a weatherproof A1 branded poster case could be wall-mounted 
near the public reception. Map to include:

• ‘You are here’ marker.

• Pointers to frequently asked places e.g. nearest public phone, nearest 
public toilets, nearest hospital, Citizens Advice Bureau, train station, bus 
station, etc.

Desirability: desirable at category one and category two buildings if space and 
planning permits.

Location map

Dawlish Enquiry 
Office

Reproduced from the Ordnance Survey mapping with the permission of the Controller of Her Majesty’s Stationery Office Crown Copyright.
Unauthorised reproduction infringes Crown Copyright and may lead to prosecution or civil proceedings.
Devon and Cornwall Police Authority OS Ref No100022024   Map Ref: CS/JEF/D:MapW/Estates/DS.WOR/181005

Location map

Reproduced from the Ordnance Survey mapping with the permission of the Controller of Her Majesty’s Stationery Office Crown Copyright.
Unauthorised reproduction infringes Crown Copyright and may lead to prosecution or civil proceedings.
Devon and Cornwall Police Authority OS Ref No100022024   Map Ref: CS/JEF/D:MapW/Estates/DS.WOR/181005

New Police Office

Existing
Police Office



37

There is no public reception 
at this station, access is by 
appointment only.

The nearest station open for public enquiries is:

If you require assistance now you can contact us using the police telephone 
located on the wall.

PR001

How to contact the police

 999 Emergency
 Where life is threatened, people are injured, offenders are nearby or if immediate action is required
 
 101 Non-emergency
 If a crime has already happened or to give information about a crime 

 Calls to 101 only cost 15p from a landline or mobile phone, no matter how long the call lasts. Interpreters are available if required.

 101@devonandcornwall.pnn.police.uk
 
 www.devon-cornwall.police.uk

Deaf/hard of hearing or speech impaired

 999 Emergency - SMS/text number

 Register now - www.emergencysms.org.uk

 18000 Emergency - Minicom/textphone number
 
 67101 Non-emergency - SMS/text number
 
 18001 101 Non-emergency - Minicom/textphone number

PR001

To be located at 
reception entrance.

Desirability: essential 
at all category four 
buildings.

Desirability: essential at all category one and two buildings.

Police 
telephone

Please use this telephone if you 
require assistance

Press ‘999’

• If life is threatened, people are injured, offenders are 
nearby or if immediate action is required.

Press ‘non-emergency’

• For information and advice

• To report a crime

• To contact your local policing team

An outside line cannot be obtained from this telephone.

WP001

How to contact the police

 999 Emergency
 Where life is threatened, people are injured, offenders are nearby or if immediate action is required
 
 101 Non-emergency
 If a crime has already happened or to give information about a crime 

 Calls to 101 only cost 15p from a landline or mobile phone, no matter how long the call lasts. Interpreters are available if required.

 101@devonandcornwall.pnn.police.uk
 
 www.devon-cornwall.police.uk

Deaf/hard of hearing or speech impaired

 999 Emergency - SMS/text number

 Register now - www.emergencysms.org.uk

 18000 Emergency - Minicom/textphone number
 
 67101 Non-emergency - SMS/text number
 
 18001 101 Non-emergency - Minicom/textphone number

Public opening hours
Monday CLOSED

Tuesday 0900-14:00 15:00-18:00

Wednesday 0900-14:00 15:00-18:00

Thursday  0900-14:00 15:00-18:00

Friday 0900-14:00 15:00-18:00

Saturday 0900-14:00 CLOSED

Sunday CLOSED

If you are visiting outside our published opening hours, you can 
contact us using the police telephone (located on the wall).

Police officers are 
working 24 hours a day

OH001

Public opening hours

Monday 08:00 - 22:00

Tuesday 08:00 - 22:00

Wednesday 08:00 - 22:00

Thursday  08:00 - 22:00

Friday 08:00 - 22:00

Saturday 08:00 - 22:00

Sunday 08:00 - 22:00

If you are visiting outside our published opening hours, you can 
contact us using the police telephone (located on the wall).

Police officers are working 
24 hours a day

OH002

How to contact the police

 999 Emergency
 Where life is threatened, people are injured, offenders are nearby or if immediate action is required
 
 101 Non-emergency
 If a crime has already happened or to give information about a crime 

 Calls to 101 only cost 15p from a landline or mobile phone, no matter how long the call lasts. Interpreters are available if required.

 101@devonandcornwall.pnn.police.uk
 
 www.devon-cornwall.police.uk

Deaf/hard of hearing or speech impaired

 999 Emergency - SMS/text number

 Register now - www.emergencysms.org.uk

 18000 Emergency - Minicom/textphone number
 
 67101 Non-emergency - SMS/text number
 
 18001 101 Non-emergency - Minicom/textphone number

WP001OH001 OH002

To be located at reception 
entrance. Please select 
sign with correct opening 
times for your building. 
This will be a paper sign 
that can be reprinted 
if necessary to reflect 
unanticipated changes in 
opening hours.

To be located next to wall phone.

Desirability: essential at all buildings with a wall phone.

There is no public reception 
at this station, access is by 
appointment only.

The nearest station open for public enquiries is:

PR002

How to contact the police

 999 Emergency
 Where life is threatened, people are injured, offenders are nearby or if immediate action is required
 
 101 Non-emergency
 If a crime has already happened or to give information about a crime 

 Calls to 101 only cost 15p from a landline or mobile phone, no matter how long the call lasts. Interpreters are available if required.

 101@devonandcornwall.pnn.police.uk
 
 www.devon-cornwall.police.uk

Deaf/hard of hearing or speech impaired

 999 Emergency - SMS/text number

 Register now - www.emergencysms.org.uk

 18000 Emergency - Minicom/textphone number
 
 67101 Non-emergency - SMS/text number
 
 18001 101 Non-emergency - Minicom/textphone number

PR002
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14.2   Internal signage

Three types of internal signage inside the public reception area need to be 
considered:

• Directional – used to direct the public around the public reception area.

• Instructional – used to advise appropriate behaviour or actions.

• Informative – used to provide the public with information.

14.2.1   Internal directional signage

Female toilet

Parents
RoomToilet

Female Male

Female Male

INT006

Changing facilities

Parents
RoomToilet

Female Male

Female Male

INT008

Male toilet

Parents
RoomToilet

Female Male

Female Male

INT007

Toilets

Parents
RoomToilet

Female Male

Female Male

Parents
RoomToilet

Female Male

Female Male

Parents
RoomToilet

Female Male

Female Male

Parents
RoomToilet

Female Male

Female Male
INT002

Disabled toilet

Parents
RoomToilet

Female Male

Female Male

INT005

This is a secure area.

Please do not allow an
unauthorised person to
enter without authorisation.

INT001

14.2.2   Internal instructional signage

Inappropriate behaviour 
or language to staff will 
not be tolerated.

Please do not allow an
unauthorised person to
enter without authorisation.

INT010 INT011

At certain times our staff are 
very busy.  We will deal with your 
enquiry as quickly as possible.

Inappropriate behaviour or 
language to staff will not be 
tolerated, CCTV in operation.

INT013

No smoking

At certain times our staff are 
very busy.  We will deal with your 
enquiry as quickly as possible.

Inappropriate behaviour 
or language to staff will 
not be tolerated.

INT012

Please ring bell for assistance.

INT009
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14.2.3   Internal informative signage

Notice boards in our public reception areas

Only the Devon & Cornwall Police materials identified below should be displayed 
on our front office notice boards, walls and windows.  All other partnership 
leaflets, posters, booklets, etc. should be placed in a corporate A4 lever arch 
folder which can be located in the front office reception area.

Essential to be displayed:

• We have pride poster

• Language Line posters

• “Have your say” priorities poster

• Neighbourhood ‘You said, we did’ poster

• Maps to identify neighbourhood beats and up-to-date team contacts for 
public to use to identify their local officers.

Desirable to be displayed if there’s sufficient space:

• Seasonal crime prevention posters 

• Local good news cuttings 

Digital displays 

Please contact your local communications officer.

The following brands are now registered trademarks and unauthorised use of 
these trademarks may result in legal proceedings:

• Devon & Cornwall Police

• yrspace

• jnrspace

This gives us certain rights of ownership and the ability to protect and safeguard 
the brand from misuse and exploitation.

15.1   Commercial exploitation of our logo 

Devon & Cornwall Police employees do not have authority to give permission to 
any agency or organisation for the commercial use of either logos or trademarks 
belonging to Devon & Cornwall Police or Devon & Cornwall Police Authority.

All external requests for use of our logo should be directed to the external 
communications manager.

15.2   What to do if you spot logo misuse

Should any Devon & Cornwall Police employee become aware of any misuse of 
our brands or imagery please notify a member of the corporate communications 
department.

15.0   Legal



40

We have three other brands that have their own individual brand identities.

16.1   “Have your say”

Please refer to the ”Have your say” identity guidelines for more information.

16.2   Youth brands (yrspace and jnrspace)

The yrspace and jnrspace brands were created specifically for hard-to-reach 
audiences. Therefore, they can be used on their own. These brands do and will 
contribute to the corporate image of the Devon & Cornwall Police brand.

By now, you should understand how to use the key design elements of our 
new identity to create a Devon & Cornwall Police feel. Before you send a 
communication out into the world, make sure it looks and sounds like us.

If you are unsure how to implement these guidelines please consult your 
local communications officer or the reprographics unit.

For all general enquiries about these guidelines, please contact the 
external communications manager.

To request a printed copy of this document please contact the 
reprographics unit.

17.0   Further information16.0   Our other brands


